
Famous Dave’s Inside Secrets To Getting Great Free Publicity and 
How To Be A Public Relations Dream Interview! 

 
It is not enough that a man has clearness of vision, and reliance on sincerity, 

he must also have the art of expression, or he will remain obscure. 
                                                                                             ~George H. Lewes 

 
$10,000,000 In Free PR! 
Famous Dave the man and Famous Dave’s the restaurant over the years have been 
the subject of many national TV shows including Oprah Winfrey, Regis and Kathy 
Lee, The Food Network, The Discovery Channel, The Travel Channel, CNBC’s The Big 
Idea with Donny Deutsch, ABC, NBC, CBS, PBS, NPR, and over 200 radio shows. 
Famous Dave Anderson has been featured in many magazines and newspapers both 
national and regional. Some of my TV appearances have played nationally over and 
over again every year! You could never afford to buy the free publicity that I have 
achieved. And now Famous Dave Anderson reveals his secrets to getting millions of 
dollars in free publicity! 
 
I am a Public Relations Gold Mine. I am a Dream Interview! Interviewing Me 
Can Be Dangerous to Your Health! 
I am a media person’s greatest dream interview! I am a gold mine for a great PR 
firm…just the stuff that falls out of my mouth could launch a full feature cover story.  
I share this with extreme caution because my interviews can be dangerous! 
Interviewers have been known to get irreversible carpel tunnel just trying to keep 
up with my thoughts and insights! Bring extra batteries for your tape recorder! 
Interviewing me could win you a literary award! 
 

There is only one thing in the world worse than being talked about,  
and that is not being talked about. 

                                                                                                                       ~Oscar Wilde 
 
Be the Best Enthusiastic Raving Loyal Ambassador for Your Company 
Whether you own a small business or work for a business, we all have a 
responsibility to be the best ambassadors for promoting where we work. No matter 
what the job is we should all be raving loyal ambassadors for our place of business 
that gives us our livelihood. I find it amazing that many people will be wildly 
enthusiastic about their favorite sports team, music band, TV Show, but they almost 
clam up when it comes to where they work and what they do for a living.   

We need to be passionate and willing to let the whole world know with enthusiasm 
how wonderful, exciting, and our products and services are to all mankind! 
Rehearse your 30 second elevator speech about your company and your products 
and services over and over again until it is a natural part of you. Make sure your 
elevator speech is not an ego trip but connects your products and services to the 
well being and betterment of the other person (this is very important!). 
 



If You are Going to be Seen, You’ve got to Make a Scene!  
Your passion and enthusiasm must be noticeable. Be different. Be “The Best!”  Find 
ways to stand out in a crowd. Be the one with the biggest smile and the friendliest 
greeting.  If you are at an event, conduct yourself like you were the host of the 
party... be the one that introduces everyone you know to everyone else and 
profusely sing the praises of the person you are introducing... pretty soon you will 
find everyone singing your praises! 
 
Word of Mouth is the Greatest Free Advertising! 
I think one of the secrets of great Public Relations is a trick I learned early on; many 
people have the notion that public relations is you out blasting to everywhere you 
can something YOU want TO TELL the whole world! Most people are all wrapped up 
in the buzz that is going around in their heads about their own lives. The real secret 
to Public Relations is understanding how to GET PEOPLE TO HEAR WHAT THEY 
WANT TO HEAR THAT TRIPS THEIR TRIGGER! In other words, you need to share 
your story in a way that connects your information emotionally to “what they are 
interested in.” When you can do this… you will unleash that greatest form of 
communication known to man and that is “Word of Mouth!” When you can get other 
people telling your story with enthusiasm this is the epitome of great Public 
Relations. 
 
The Secret to Great Public Relations Stories and Successful PR Campaigns 
Usually when companies think they need some free PR… it is when they need to 
advertise a new product coming out or when business is slow and they need some 
exposure to help drive business. Unfortunately that is not how effective, successful 
public relations works. Great public relations is a building process that happens 
over time. PR is not “pitching your product or showcasing your company,” that is 
advertising. Effective public relations is all about building an emotional connection 
to your audience through personal interest stories. When you can create the 
emotional connection to your brand… you will create a lifetime loyal raving fan… 
and then they will buy anything you have to sell them… because they trust you! 
 
Even when you need free publicity for an event… it is always best to get to promote 
the story behind the event. Or have some well-known local or national celebrity be 
the spokesperson. Again… it is all about “connecting” to your audience. 
 

It isn’t what they say about you, it’s what they whisper. 
                                                                               ~Errol Flynn 

 
People like to have “The Inside Secrets” 
The key to making anything memorable is giving your audience something that 
captures their interest. I never really talk about Famous Dave’s the restaurant but I 
talk about how I had to overcome my personal adversities to create the restaurant 
concept of my dreams. I share “inside secret stories” and quotes that are 
memorable. I am really a great storyteller. I have learned that people get 
emotionally interested in what you are telling them if it is in a story format. People 



love stories especially if you can tell your story with passion and energy, they 
become more enthralled in what you are saying. When people hear a voice that is 
enthusiastic… it is out of the ordinary… their ears pick this up and then mentally 
lose whatever they were thinking about and the switch all their attention to what 
you are saying. 
 
The Four Major Keys to a Great PR Story…. Great Stories, the Passionate Energy 
that you use to tell your story, Hooks, and Memorable Quotes. 
 

If you wish in this world to advance your merits you’re bound to enhance; 
you must stir it and stump it, and blow your own trumpet, 

or, trust me, you haven’t a chance! 
                                                                                                        ~William S. Gilbert 

 
PR KEY 1: No One Tells Your Story Better Then You! 
Don’t rely on just the public relations firm to tell your story. There is no one that can 
tell you story better then you. Just remember this old adage… “If its to be, it’s up to 
me!” You will always get better press when you are the one telling your story with 
all your passion and the beliefs why your product, service, or promotion is 
something the world wants to know about. Everyone has a story in them. 
 
Get good at telling your story over and over again. Practice, Practice, Practice. Get a 
recorder and tell your story and then listen to yourself. Critique yourself stories and 
then rewrite and rewrite until your stories are compelling, believable, and 
interesting. The interviewer should be able to see the fire in your eyes and they 
should be able to hear the emotional passion in your voice. They need to be able to 
tell that you eat, drink, and sleep your business. 
 
PR KEY 2: Over The Top Energy! 
When you tell your story… tell it with passion and energy. Be animated, use your 
hands, use dramatic facial features. Tell your story like you were on stage. You may 
think you are energetic but you can always step it up. Practice front of a mirror and 
get every line just right with all the physical gestures that are appropriate. 
 
Even if you are doing your story on a phone interview, do it as you were doing it live 
in person on stage. Your energy needs to carry through the telephone lines to 
stimulate the listener’s interest. 
 
PR KEY 3: The Secret to Great PR… Creating “HOOKS!” 
Getting a great feature story is like an old fashioned water pump. To get something 
out… you had to prime the pump and you had to work hard at pumping the handle 
before the well gushed with cool clear water. The same is true in public relations… 
you have to work hard to prepare yourself and then you have to prime the pump.  
To get guaranteed great results you have to prime the PR pump with great story 
ideas, great quotes, and memorable phrases that stimulate the interviewer to write 
even more then what they originally promised. 



 
The more creative you are… the easier it is on the interviewer to create a story 
about you or your business. I get more interviews then the average business owner 
because I am a great interview. The media loves interviewing me. I am a treasure 
trove of great stuff that just falls out of my mouth. The people who interview me will 
never have to struggle to find something to write about! 
 

If we did all the things we are capable of doing, 
we would literally astound ourselves. 

                                                         ~Thomas Edison 
 
Here are a few sample HOOKs I have used for creating a great human interest 
story: 
 

• Native American kid growing up on the west side of Chicago least likely to 
succeed creates national company achieving billions in sales. 

 
• Famous Dave follows passion and turns “backyard hobby” into America’s 

“Hottest Restaurant Concept” proving that the American Dream no longer 
has to be just a dream! 

 
• Famous Dave starts national restaurant company in little town of 1800 

population in the northwoods of Wisconsin and without any advertising… 
ends up first summer serving 4000 to 6000 people a week! 

 
• “Famous Dave” Anderson overcomes personal adversities including ADD, 

bankruptcy, and addiction to create America’s Best Rib Joint and over 20,000 
new jobs! 

 
• America’s most successful Native American Entrepreneur dreams that 

Famous Dave’s will become America’s Official Rib Joint! 
 
Here are a few sample Famous Dave stories that I share to stimulate the 
interest of the interviewer:  
It’s important to connect with your listening audience. If they perceive you to be 
wealthy and successful they’ll think its easy for you and your achievements seem 
out of reach to the average Joe. It’s very important to share your early struggles to 
build an emotional connection. They need to believe that “Hey if this guy could 
succeed… maybe I can too!” 
 

• I share how I grew up on the west side of Chicago and both of my parents 
were raised in Indian boarding schools. I grew up never thinking that I could 
succeed in life and how I felt that I was one of the dumbest kids in class. Later 
in life, I found out that I had Attention Deficit Disorder… and now I have a 



Master’s Degree from Harvard University despite having below average 
grades in school and no undergraduate degree. 

 
• I share how I have been so broke in my life that I had to pawn everything in 

my home including my wife’s sentimental jewelry…which was very 
embarrassing to ask her for this jewelry… but we needed it to pay the rent 
and buy groceries for our kids. I also know how embarrassing it is when the 
neighbors are all watching the bank come and repo your car.  But today, 
Famous Dave’s will do over $480 Million in sales! 

 
I share stories of how strong my passion for great barbeque is and the reasons why I 
am so successful.  
 

• I have spent 35 years traveling the country to discover everything that I can 
about barbeque. I literally have been in thousands of barbeque joints all over 
the country. When I visit a city, I will visit as many as 10 BBQ restaurant in a 
day! And I will order everything on the menu, I take pictures of everything 
like how they plate their food, uniforms, décor… and I even get copies of their 
to go menus if I can! 

 
• I have thousands of barbeque sauce bottles that I brought home and are 

stored in a warehouse of all the sauces I sampled to see what new tasty 
flavors I might learn about. I share how I often would stay up all night 
working on barbeque sauce flavors till many times the sun was coming up 
before I finally went to bed. 

 
• I share how my seasoning companies tell me that I am one of a handful of 

people in the country that has a palate so sensitive that I can tell almost 
everything that is in a recipe just from the experiences of creating my 
complex barbeque sauces over 35 years.  

 
• In fact, I am very much like Beethoven when he was deaf and he was still 

writing opera even though he could not hear them… I am the same way with 
seasonings. I can call my food manufacturers up on the phone and tell them 
to adjust a flavoring on a sauce by adding .04% oil of paprika resin and I can 
taste it in my mouth even though I am doing this over the phone! 

 
• I have spent a lifetime stuffing my mouth with different herbs and seasonings 

to discover that perfect magical blend that will create the Ultimate Barbeque 
Sauce. I have stuffed my mouth with fiery hot peppers so hot they were 
shootin’ sparks out of my mouth… I’m almost embarrassed to say what’s 
been in this mouth! 

 
 
PR KEY 4: Memorable Quotes, Phrases  



Just as important to creating great story ideas is creating memorable quotes that 
when spoken cause the interviewer to wake up and say… What did you just say? You 
will become a public relations gold mine and you will have no problem getting all 
the free press you want if you master the art of creating one liners that capture the 
imagination of the press. Some of my favorite sayings that have gotten me feature 
stories. You have to be able to strategically think of great quotes that seem to just 
fall out of your mouth. 
 

Change your thoughts and you change the world. 
                                                ~Norman Vincent Peale 

 
I have worked very hard at this… I am always researching fun ideas, sayings, or even 
jokes that I can rework and turn something into a fun quote that I can use. Today, I 
have a 10 page booklet of fun memorable quotes on just barbeque stuff! And I am 
always updating this book… if you were to read it… you would fall over laughing! 
(there are some things in this book that can’t be printed in public but I did find these 
sayings about barbeque!) 
 

• The average person has about 10,000 taste buds… and I can WOW everyone 
of them! 
 

• My ribs are so mouthwateringly tasty… you’d think Elvis was dancing on 
your tongue! 

 
• My beef brisket is slow smoked for over 15 hours and so tender that even 

Grandpa can leave his teeth at home! 
 

• Man has a primal need to eat charred meat…there’s something about 
chewing meat off a bone that brings out the inner cave man in you! 

 

• This  one was actually said to Me!:  
Grinning man… “Famous Dave… Youz My Death Row Cook!” 
Astonished Dave… “Death Row Cook?” 
Grinning man… “Yeah, Death Row Cook…If I waz having my last meal on 
Death Row…you’d be the one to cook my last bbq meal…cuz your ribzs are to 
die for!” 
 

• What I am about to say is such an incredible Aha! Idea…I want to give your 
radio listening fans enough warning that they can grab a pen &  paper 
because they will want to write this down…and if they are driving around… 
they will want to roll up their shirt sleeves and write this down on their 
arms! 
 
 
 

Prime the Pump: Feed the Interviewer Good Questions 



Give your interviewer sample questions to help guide them… this also shows the 
media source that you are well prepared and this gives them some comfort that you 
will do well on a live interview. Giving the interviewer good questions will also 
allow you to shine by answering questions that you have expertly prepared yourself 
to answer. 
 
Here are a few of my sample questions: 
 

• Dave, you seem to have a very interesting background of overcoming 
personal adversities to go on to create one of America’s most favorite 
restaurant concepts Famous Daves… can you share what influenced you to 
make this dramatic change in your life? 

 

• Famous Dave’s has been recognized as one of “America’s Hottest Restaurant 
Concepts” by Nations Restaurant News… how did you come up with the idea 
and where was your first restaurant? 

 

• Famous Dave’s has won more first place awards, blue ribbons, and Best of 
Class awards than any other restaurant in history… can you share the secret 
to your secret sauce? 

 

• Everyone knows how tough the restaurant business and that almost 50% fail 
within the first year… what has been your biggest challenges in developing 
the Famous Dave’s concept? 

 

• You’ve been a entrepreneur most of your life… can you share some insights 
how you have seen the landscape of being in business has changed… 
competitively, marketing in the digital age, and finding good help? 

 

• If you were to give one piece of advice to a budding entrepreneur that could 
help them survive and succeed… what would that advice be? 

 
 
 
The Internet is “Word of Mouth on Steroids!” 
In today’s environment, we have an interesting phenomenon happening…for the 
first time you have individuals out in the public internet universe willing to tell 
“your” story. This is great news and bad news. It’s great if they are lovin’ you but 
real bad news if they have some good reasons to really bad mouth you. A few 
companies have gone out of business overnight because of a internet campaign 
against a company. And companies have experienced a waterfall of business they 
almost couldn’t handle because of the word spreading like wildfire on the internet 
and people buying everything available! The internet is almost like word of mouth 
on steroids! 
 
Today’s Public Relations Campaign Is More Than Just Press Releases 



Today, Public Relations is a combined force of mass media exposure, internet 
exposure, consumer touch points within the place of business, and the employees 
themselves unleashed to become raving loyal ambassadors within the community. 
Today’s public relations can also be on-going efforts through company blogs, 
Twitter, Facebook, and YouTube Videos. 
 
 
Get Involved In Your Community 
I have learned my involvement in my community has been a great benefit anytime I 
wanted to create any publicity for something I was promoting. When you are in the 
community volunteering or contributing financially you become a “person of 
interest” that people begin to notice and you gain familiarity with them. This 
“familiarity” is important when you are announcing a PR campaign, a special 
announcement, or a special promotion. When you support your community… they 
will support you. It’s just that simple.  
 
Give Back To Get Recognized. 
I am a big believer in giving back. Whether you give your money, your time, your 
ideas, or your support… you need to be seen as a contributor to your community. 
Your contributions should be submitted to local newspapers. When the media is 
constantly seeing your contributions… the media door will spring open for you 
when you want to release a public relations campaign to promote your business. It 
is my giving back that landed me on Oprah Winfrey and I became a recipient of her 
Angel Award including a $25,000 donation to my non-profit work. Don’t 
underestimate how important it is to give back to your community! 
 
Go to community events, other business owner’s grand openings, non-profit 
dinners, school sports functions, and church functions. Yes, I know this may seem 
like a drag at times and you may have put in a long day at work, but I can’t tell you 
how important it is for you to be seen in the community and a supporter of 
community events. When you need to promote something yourself… the local media 
will be more inclined to support you by giving you more “space” or air time, than 
someone who doesn’t support the community. 
 
A word of caution: Don’t ever give back for the sole intention of getting publicity. 
While that is a great return for your generosity, you always want to give from your 
heart. Don’t ever give for the purposes of saying, “Hey look at me!” It’s not as 
important who knows you as it is important what they know about you. When you 
are obsessively devoted to helping other people, you will be surprised one day when 
the whole world knows what you stand for. If you are trying to get people to take 
notice of you, you will always have a difficult time. But when you go out of your way 
to give of yourself in service to others for the right reasons, the world will know who 
you are and you will soon find the doors of opportunity that were previously shut 
tight, will magically spring open when you come knocking! 
 



Community Involvement Will Get Your Name Out Into the Digital Universe! 
Today there’s another reason why you want to get your name associated with 
community functions or organizations… Search Engine Optimization. The more 
times a community newspaper or internet discussion names you as a volunteer, 
supporter, or organizer the higher internet search engines will rank you.  This all 
helps when someone is looking on-line for information about your company, 
business, products, or services. 
 

There is wonderful mythical law of nature that the three things  
we crave most in life… happiness, freedom, and peace of mind…  

are always attained by giving them to someone else. 
                                                                             ~Peyton Conway March 

 
A Company’s Own Employees Are Critical To A Great PR Campaign 
A great public relations campaign requires the story to be fully developed and 
communicated with the most important people in the campaign and that’s the 
employees. Before you can have raving loyal customers being your best 
ambassadors, you first need your own employees to be fully understanding of your 
PR campaign and the results you are expecting and how they can help tell the world. 
 
Create 5 Minute Talking Points on Every Aspect of Your Business 
Be prepared for giving a great PR story by total preparation. Write out 5 or 10 
minute complete stories of every critical aspect of your business, so you will always 
have something prepared to talk about if asked. It’s very important that you totally 
prepare yourself this way, so you don’t bumble a reporter’s question and by being 
prepared you look like the expert.  
 
Highlight “The Value” or benefit of your PR efforts and how it relates to YOUR 
customer. Don’t get an opportunity for a feature story and all you do is talk about 
yourself. You want to relate your company, product, or service to your audience. 
Generally this is known as your Unique Selling Proposition or USP… I don’t like this 
because it is “telling” and not connecting emotionally to your customer. Connect by 
sharing the merits as benefits to your customers and get them to visualize how your 
product relates to them. This is the critical difference between “telling them to act” 
and “relating benefits that compel customers to act.” 
 
If you give great interviews and you come off as being the expert in your field… you 
will be called on again when the media is looking for an opinion and they will 
remember how great of an interview prospect you are! 
 
Create 10 Minute Talking Points on What Makes You Interesting 
You will always get great media opportunities if you share human interest stories 
about yourself. The most effective stories are stories of how you overcame 
adversities and how you never gave up on your dreams. Stories like these get people 
to think that if you could succeed then maybe they too can realize their own dreams 



coming true. The more vivid and descriptive you can get… the more compelling your 
story will be in connecting to your audience. 
 
When You Get on TV or the Radio...Be More Energetic than You Think is Normal 
Don’t over do it, but you need to step up the energy in your voice.  You need to smile 
a little bit more and have a sparkle in your eyes! Be yourself but be more of yourself. 
I have always been the highlight of any program and people remember me more 
because I was passionate and my energy was turned on. 
 
When Your Get on TV Give Them More Than They Expected! 
If you can or if you have a great PR partner have them check to see if you can visit 
where you will be filming and ask if it is possible to bring any samples or props that 
will create a more interesting interview. Since I am in the restaurant business, I am 
often asked to share cooking tips. I always have my hosts tell me that Famous Dave’s 
has the best prepped displays of foods that are colorful and well set up and our food 
displays are like eye candy to the cameras! We spend the whole day prior to a live 
TV cooking segment rehearsing and prepping the food, even though our on air 
segment may only be 4 minutes long. Because we are so well prepared, we have 
found that many times the station will give us more air time because we are so 
interesting, colorful, and fun! (which cuts down the time another guest may get!) 
 
We also always bring more food to feed the whole staff after the show. As a result 
over the years we have become regulars and stations look forward to having 
Famous Dave’s come on the air not only because we are great interviews and put on 
great shows…and because everyone knows they will get fed our great barbeque 
after the show is over! We have found that when we have something to promote the 
door swings open a whole lot faster and we are welcomed with open arms 
compared with many first timers who have a hard time getting on the air because no 
one will listen to them. 
 
Preparation 
You need to spend time preparing for a great interview. You need to do your 
homework. Even though this is your business… you need to think through all the 
possible questions that might be asked. You don’t want to look dumbfounded when 
asked a question you can’t answer! There is a lot of truth to the rule of thumb… “You 
will spend 2 hours in preparation for every one minute of air time!” 
 
Expose Yourself! 
Ah… got your attention! When I say expose yourself… I am suggesting that when you 
read an article written in a local newspaper or local magazine and this article means 
something to you… write a short hand written note to the author with a copy to the 
editor and congratulate them, thank them, or offer your own insights to the article. 
This will be appreciated by the writer and your copy to their boss is like PR dollars 
in the bank!  
 



Become the expert by writing stories about important things you feel would be 
interesting to people who share similar interests and submit them for publications. 
The more you get your name out there in “the media universe” the more likely you 
will be found on some internet search engine and then the media will contact you 
for a more in-depth discussion on your opinions. 
 
YOU TUBE and The Internet 
Today, you can also get exposure as an expert by releasing Videos out into the 
internet universe… and these don’t have to be elaborate productions. Just start with 
simple 3 minute videos with keyword titles and soon you will be popping up all over 
the place! 
 
Be Grateful 
If you get a great news article, feature story, or radio interview… at Christmas send 
people Christmas cards or Holiday cards and express how their feature story or 
article meant a lot to you. I often will tell an editor that my mom never thought I was 
successful until she saw my story in their newspaper and then she cut it out and 
carried it around for months to show all her friends! If you are the recipient of a 
really great article, do something out of the ordinary and send a nice fruit basket to 
the writer’s office or the radio station.  
 
Public Relations Expert 
Finally get yourself a great PR agent or publicist. I have been very fortunate to have 
had several in my life that liked me and I liked them. They knew how to get the best 
stories out of me. I learned a lot from them. We have become almost like partners 
we are so close. A great Public Relations agent is worth their weight in gold. If you 
work your butt off to become good at being a great interviewee then a great PR 
agent can get you more free publicity then you could have ever paid for… the 
exposure for you and your business is priceless! 
 

Some are born great, some achieve greatness, 
and some hire public relations agents! 

                                                    ~Daniel J. Boorstin 
 

  

 


