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N Food-safety
Blum talks about the | dishes that are all they re el audits help prepare for
power of a brand. g T SHE inspection day.
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As they develop brand loyalties, the age-27 to-4l demo-
 graphic is targeted by many concepts. These chains
. received the highest scores from these customers:

Atmosphere Rainforest Cafe

Cleanliness Famous Dave's
c J Convenience _ Jamba Juice o
i Food quality _ Famous Dave’s
‘ J Good reputation __Famous Dave's ’
- ,_Menuvariety __The Cheesecake Factory oo
W/ Sevice  Famous Dave's Menu Additions That
| e LEEE Boost Guest Satisfaction




